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Search Engine Marketing 

 

 
 

RGB Interactive, based in Dallas, Texas, was formed in 2002, and has brought 
together a veteran team Internet Marketing professionals. Growing at about 10% 
per month and enjoying some 140+ clients, RGB Interactive has quickly become 
a leading provider of Search Engine Marketing services including: 
 

• In-depth keyword and key phrase research and analysis 

• Traditional search engine optimization, 

• Paid inclusion and keyword placement strategies and management, 

• Business branding for a multiple website presence 

• Forms-based traffic conversion systems, 
 

RGB Interactive’s ultimate goal is to turn a client’s website into a valuable 
marketing tool, by delivering on customer acquisition and Return on Investment 
(ROI). 
 

 
 
RGB Interactive strives to build the best End 2 End Internet Marketing Solutions 
for a client’s website. This is achieved by assigning a team dedicated to providing 
lavish customer support to our clients. The RGB approach has been very well 
received: 
 

“I have employed RGB Interactive for almost 2 years and the impact they 
have had on our practice was almost immediate. Within 3 months of RGB 
submitting our pages to the major search engines, we were seeing 
significant results in website visits. Because these visits were focused 
visitors, we were able to turn them into new patients immediately. I have 
eliminated all of our other web marketing vehicles and only use RGB 
Interactive. Now that I have become used to their performance, I still marvel 
over their ability to continually improve on services, reports and results.” 

Don Ridgway – President 
Lakewood Family Dental 
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“I am writing to let you know that I can highly recommend Keith Bray and 
RGB Interactive. 
 
I have been very satisfied with their service for many years and they have 
always gone above and beyond my expectations in terms of design, 
management and growth of my website. 
 
I have received many other offers for web design and management but 
have always stayed with RGB due to their proactive thinking, awareness 
and availability to update and have a strong web presence. 
 
I feel fortunate to be one of their early clients and plan to continue with 
their service throughout my career.” 

Brenda M. Draper, M.D. 
Aesthetic Plastic Surgery 

 
Comments like these are evidence that RGB Interactive stays up-to-date with the ever-
changing search engine industry. We are optimization, positioning and traffic conversion 
specialists focused on helping our clients succeed. 
 

 

 

Keyword Research & Analysis 

Every successful web site optimization campaign begins with a Key Phrase 
Analysis. Without an understanding of what phrases customers or prospects use 
to find the products and services showcased on a web site, being found on the 
Internet becomes all but impossible.  

RGB Interactive’s Key Phrase Analysis Service takes the guesswork out of 
selecting the right keywords and phrases. Here’s what we provide: 

� Web Site Review – review of web site content to identify potential key 
phrase candidates. 

� Competitor Web Site Review – review of content and source code of 
up to 5 competitors. 

� Derivative Keyword Phrase Analysis – find all keyword combinations 
that are relevant. 

� Related Keyword Analysis – identify additional words that have the 
same meaning (i.e. laser surgery, eye surgery, lasik surgery, lasik 
procedure, corrective vision). 

� Daily Search Counts – a report to tell you how many times a day, 
based on a 60-day average, each key phrase is searched for across 
the Internet. 

� Key Phrase Competitive Analysis – a report will to identify how many 
competitors show up for key phrases in each of the 3 different types of 



 3

search engines (Directories, Crawlers, and PPCs) to identify the best 
terms to target in each. 

� Expert consultation – receive unlimited phone consultation to refine 
key phrases list and map out a strategy. 

Search Engine Compatibility Analysis 

Search engines use software algorithms or “spiders” to review web sites to 
determine indexing or what position the web site will have for various key 
phrases. RGB Interactive’s analysis identifies which web pages are the most 
search engine compatible and will yield the best results. This analysis helps 
leverage web site content for maximum search engine visibility by: 

� analyzing the web site with the algorithm of a search engine, 
� identifying the best page candidates for optimal search engine visibility, 
� discovering what should be added to increase search engine indexing 

and positioning. 

Every web site consists of multiple web pages. In many cases several of the web 
pages have the potential to rank prominently in the search engines, but 
companies miss out by only submitting their home page. At the same time, it may 
be cost prohibitive and time consuming to try to submit every web page to each 
search engine. Our Search Engine Compatibility Analysis provides the 
information necessary to achieve a high ROI on your Internet Marketing 
Investment by focusing on what will provide the best search engine visibility. 

 

Expert Search Engine Directory Registration 
 
Yahoo, LookSmart (MSN), and Open Directory power over 70% of the search 
engine market. Since webmasters can only submit to the directories one time per 
an assigned period, it is important to have a strategy in place that will ensure that 
your site a) is included and b) shows up when your key words are used. Directory 
submission must be very precise because future changes range from difficult to 
impossible. 

 Generally speaking, you will begin to see results in some search engines within 
4-6 weeks of the registrations. For faster indexing, explore the paid inclusion 
options.  

RGB Interactive does not offer search engine registration as a stand-alone 
service, as we cannot guarantee rankings on work we have not performed.  
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Example of Directory Listings (outlined in red) 

 

Manual Search Engine Submission 

Only ten search engines account for over 90% of the search engine traffic. Most 
of these major engines, including MSN, Yahoo Web Pages, and AOL, have their 
results supplied from other companies. RGB Interactive understands these inter-
relationships and will manually submit a web site and appropriate pages to the 
proper search engines when necessary and in the proper sequence to ensure 
fast and reliable acceptance.  

Initial registration in the major crawler-based search engines is included as part 
of the implementation package purchased. RGB Interactive utilizes a manual 
submission process to ensure success in the major search engines. Your site will 
be submitted to Inktomi, Google, AltaVista, Lycos/FAST. As well, you will be 
informed of additional paid inclusion options currently available. 
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As part of RGB Interactive's rankings maintenance service, your site will 
submitted to new up-and-coming search engines like Wisenut, Clickey, and 
Teoma. As well, your rankings are monitored and pages are resubmitted as 
required. 

RGB Interactive’s Search Engine Submission service takes the guesswork out of 
search engine submission so that a web site will be properly indexed to achieve 
optimum listings on the major search engines including:  

 

 

 

   

 
 

 
  

 
 

 

 

Search Engine Optimization  

RGB Interactive offers customized solutions to meet your company's specific 
requirements. If you have some in-house web capabilities we will work with you 
to achieve your optimization goals on your terms. 

The actual implementation of your search engine optimization plan will differ 
according to which recommendations you choose to implement from the site 
analysis report. The following elements usually form the foundation of our 
solutions:  

• content editing (visible text on the page) and/or development, as required  
• meta tag generation and other invisible text editing  
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• other 'on-the-page' optimization changes as determined in site analysis  

Optimized pages are text intensive pages hosted within the client’s web site to be 
specifically submitted to the search engines and directories for indexing. 
Because the text is built from search terms known to be used to find web sites 
like or similar to the client’s web site, traditional search engine optimization is 
achieved.  Search Engine success comes from content that is optimized on a 
web site for relevant key words and phrases. These pages are built to satisfy the 
two very distinct audiences of users and search engines. Developing content with 
key words and phrases that are relevant to a client’s business and are known to 
be used to find similar businesses is absolutely necessary for: 

• achieving high ranking on the search engines, 

• generating more leads and ultimately sales. 

Example of Search Engine Optimization (outlined in red) 
 

 

 

XML Feeds for Search Engine Submission 
 
Through officially established relationships with many search engines that allow 
it, RGB Interactive is able to provide submission services through XML or 
eXtensible Markup Language. This allows a search engine to more quickly index 
a web site because the information is submitted already in the search engine’s 
logic and database structure. This is the most effective way to submit web sites 
with more than 100 pages. Also, “pay per inclusion” or paying a fee to be indexed 
more quickly by a search engine has become the standard. RGB Interactive 
manages the relationships it has with the search engines for the benefit of its 
clients. 

 
Meta Tag Revisions 
 
“Meta Tags” are hidden lines of code that act as instructions to the search 
engines related to subject and purpose of the website they reside upon. Will 
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Meta Tags alone improve your rankings? Unfortunately, the majority of the major 
search engines do not recognize the meta keyword tag at all. A larger number do 
recognize the meta description tag for the purpose of creating a summary for the 
page. The prevailing philosophy is that search engines prefer to index text that is 
clearly VISIBLE to the user, although exceptions are certainly made. 
 
However, until this strategy becomes completely obsolete, RGB will continue to 
revise and create meta tags for the search engines that still use them to some 
degree. 
 
Search Engine Ranking Reports 
 

RGB Interactive frequently checks web site’s position in the major search 
engines for keywords or phrases that are important and generate a report that is 
e-mailed to you monthly. We want to keep you informed on the progress of your 
Search Engine Optimization campaign. This report will includes:  

� keyword or phrase popularity, position, and search engine results by 
web page, 

� the number of 1st, Top 5, Top 10, Top 20 and Top 30 Positions. 
� the number of positions that have moved up or down from the previous 

month. 

Regular telephone consultation is provided with an assigned account service 
manager to help analyze the reports and interpret the results. 
 
Example of Monthly Summary Search Engine Ranking Report 
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Monitoring and Maintenance 

Internet Marketing is constantly changing. In the last year alone, major search 
engines have disappeared and others have changed their business models. 
These changes can have a dramatic impact on the traffic and quality of leads 
generated from the Internet. RGB Interactive stays up to date on current trends 
to: 

� keep position ranking, 
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� monitor and analyze web site statistics to discover unexpected 
changes, 

� develop new strategies when necessary, 

� continually re-submit webpages as needed to compensate for 
changes. 

Real Time Online Traffic Reporting 

RGB Interactive provides tools for monitoring web site marketing with in-depth 
web traffic, visitor, and search engine position analysis that can be reviewed from 
a web browser anytime, anywhere. RGB Interactive shows you: 

� 100's of statistics in real-time, 
� How many hits (page views and unique visitors) are received by day, 

week, etc., 
� If your traffic is coming from search engines, links from other sites, or 

other sources,  

What pages are frequented the most and provide guidance on how to guide 
traffic through targeted sections of the website. We will refine and develop 
existing or new pages on the website based upon this information and 
consultation with you at no additional charge. 

Paid Per Click (PPC) Management 

Especially in the highly competitive B2B environment, on-the-page optimizations 
may not be enough. Ancillary strategies, such as keyword buying and ad 
sponsorships, will be necessary to out-pace the competition and maintain 
prominent visibility in the search engines. 

Identifying appropriate and available keyword buying opportunities can be a 
difficult task. Knowing where to spend your money for maximum ROI is often not 
clear. Although you can choose to management your own keyword buying 
campaigns, there are good reasons to seek consulting assistance:  

• keyword buying is expensive, if good opportunities can even be found  
• keyword buying produces varying ROI - some PPC engines will not be 

worth the effort  
• keyword buying campaigns can require close management of the "bid 

gap"  
• there is an endless stream of new opportunities that require evaluation  

RGB Interactive can provide consulting assistance in setting up an initial program 
(keyword research, recommendations re. which opportunities best suit your 
business, gathering initial proposals from vendors, evaluation of proposals) or 
provide you with full service. 
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As a B2B company, are you concerned about competitor trademark keyword 
purchasing in the search engines? Contact RGB Interactive for a competitor 
review of keyword buying activity.  

 
 
 
 
 
 
 
 
 
 
 
 
 
Example of Keyword Buying (outlined in red) 
 

 

 

Link Popularity Campaigns  

Link popularity is one of the newer off-the-page criteria search engines use to 
decide your ultimate placement (indeed, Google has made link popularity the 
basis for its algorithm). By measuring the number and perceived quality of sites 
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that link to yours, the engines attempt to objectively judge the quality of content 
presented on your site. After all, what site would link to a site with poor 
information? 

Link popularity campaigns find sites from which to request a link, that meet the 
following criteria:  

• are authoritative - directories or portals where human editors have 
evaluated the sites listed  

• are hubs with many in and out-bound links  
• are popular themselves  
• are subject related to your site  

Regional directories and subject guides can an important aspect of a link 
popularity campaign, if geography is pertinent to your business. Also, it may or 
may not be appropriate for you to develop your own Links page, for reciprocal 
links. 

There are no shortcuts in developing link popularity campaigns. It is a labor-
intensive project, based on well-honed web research skills.  

Comparison Example of Link Popularity among competitive websites 

 

Lead Generation Services 

RGB Interactive helps convert browsers into prospects and buyers or returning users. Generating 
traffic to a web site isn’t enough. It is also critical to transform visitors into prospects by gathering 



 12

their email address and other important information. RGB Interactive provides the mechanism for 
gathering data through compelling benefits (“calls to action”) that generate higher conversion 
rates. RGB Interactive will build customized forms designed to turn web site visitors into valuable 
prospects: 

Smart Entry Form -- The Smart Entry Form appears when a visitor comes to a web site from a 
search engine. The form acknowledges what search engine the visitor came from and what 
phrase they used to search for you and invites them to receive more information about their 
interest from your company. By filling in the request for email address, a visitor can be 
immediately sent information about their specific search query.  
 
Standard Form -- The Standard Form, which is launched from a “call to action” from your web 
site, is database driven web page that collects several pieces of information from your prospect 
like, email address, name, company name, area of interest, etc. Users can also select specific 
information to be immediately sent to them.  
 
Exit Form -- As your visitor leaves your web site, the Exit Form asks one more time for their 
email address and an email can be immediately sent information tied to the key word they 
submitted on the search engine. 

 


